ANNOUNCEMENT

Frankfurt, Germany, 29 January 2015

Bundesliga strengthens digital domination in
China

« ‘Football As It's Meant To Be’ hashtag shared over 400 million
times
« Platform launched on Jinri Toutiao

« Bundesliga named among top leagues for fifth consecutive year at
Red Card Awards

The Bundesliga has announced the launch of its platform on Jinri Toutiao on
the back of news that the ‘Football As It's Meant To Be' hashtag was used
more than 400 million times last year in China, eclipsing all other foreign

leagues.

The Bundesliga’s hashtag was shared 20 million times more than England’s
Premier League slogan on China’'s SINA Weibo platform, and over 70 million

times more than La Liga's according to a Mailman report.

The Bundesliga’'s dominance in China was further underlined at Mailman’s
Red Card Awards last week when it was voted China's second most popular
foreign league on social media, having won the award in each of the four

years preceding.

The launch of the Bundesliga's platform on Bytedance-owned content
aggregator Jinri Toutiao marks the latest milestone for the league’s digital
expansion in China. As one of the country’s fastest growing digital platforms,
Jinri Toutiao is a service that offers users a tailored feed based on their
interests and interactions. With over 700 million users, it will be a key channel

for Chinese sports fans to engage with the Bundesliga.

This follows recent news that the Bundesliga will open an office in Beljing in

March 20195 to deliver a long term, comprehensive strategy for China.

Speaking about these latest developments, Bundesliga International CEO
Robert Klein said: “The launch of our Jinri Toutiao platform and this latest
evidence further strengthens Bundesliga’'s position as football’s online market
leader in China. This success is the result of tireless work by several
stakeholders, in particular DFL Digital Sports, our local partners, clubs and
most importantly Chinese fans who have established the Bundesliga as one

of China’s favourite foreign leagues.”

He continued: “Our focus on creating localised content has helped forge
strong rapport with Chinese fans, with their appreciation of pure, authentic
football epitomised by our ‘Football As It's Meant To Be' mantra, an asset
that's shared and celebrated by our fans across the world. We're excited to
build on this success and grow our Chinese fanbase further over the coming

seasons.”

Follow all the latest Bundesliga action on Bundesliga.com and via the official

Facebook, Twitter and Instagram channels.

Fans in China can also follow the Bundesliga on bundesliga.cn and via the
Bundesliga’'s official SINA Weibo, WeChat, Jinri Toutiao channels.
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and Best Online Campaign

« Germany and China sign comprehensive soccer agreement

About Bundesliga International

Bundesliga International is a full subsidiary of DFL Deutsche Fulsball Liga
(DFL) and responsible for connecting and inspiring football fans around the

globe. Its main focus is to drive internationalisation by driving passion for the

Bundesliga with contagious ‘Football as it's meant to be’ content using the
highest technical innovation standards. Bundesliga International is marketing
the audiovisual, sponsorship (partnership) rights, brand and digital licenses

through a global network of 80 partners.

About the Bundesliga

The Bundesliga is the premier professional association football league in
Germany and the football league with the highest average stadium
attendance worldwide. The league was established in 1963 and comprises 18
teams which operate on a system of promotion and relegation with the
Bundesliga 2. The Bundesliga is broadcast on television in over 200 countries
and is operated by Deutsche FuB3ball Liga (DFL).
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